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EVENTS	
	
ALIC	
ALIC	successfully	completed	with	the	most	comprehensive	programming	yet.		Wide	
range	with	retail	liquor,	cannabis	and	Alberta	product	tastings	
	
Managed	own	nametags	with	label	maker	equipment	so	a	much	smoother	registration	
	
Commemorative	Honey	Gin	was	a	success	–	each	attendee	and	subsequently	each	
Alberta	MLA	was	gifted	a	bottle	to	recognize	the	value	of	the	Alberta	Model	and	how	
well	it	serves	the	province.			See	attached	social	impressions	from	warehouse	opening.	
	
Final	Guest	Count	was	271	not	including	some	last	minute	MLAs	for	reception	so	appx	
280		
	
Highest	Sponsorship	value	to	date	–	tricky	as	Cannabis	can’t	be	recognized	
	
Rioja	again	sponsored	ALIC	with	all	wine	for	the	conference	including	reception,	lunch	
and	tasting	tables	throughout.		
	
	
	
	
	
Initial	ALIC	planning	for	2019	has	started	
•	Back	to	October	to	avoid	being	so	close	to	that	busy	back	to	school/end	of	holidays	
period			
•	Tentative	dates	October	16,17	or	23,24		
•	Rogers	Place	exec	team	(GM,	VP	F	and	B,	VP	Live	Entertainment)	attended	reception	
and	has	expressed	interest	in	hosting	some	portion	so	exploring	that		
	



	
	
	
Other	Events	–	Planning	for	2019	has	started	
AGLC	Warehouse	Tours	–	after	positive	response	at	ALIC	will	offer	again	in	2019	at	
various	times	of	the	year	
	
Wines	of	Austria	has	confirmed	presence	in	market	in	Fall	2019	so	will	be	offering	trade	
seminar	to	retailers		
	
Some	members	have	expressed	interest	in	an	ALSA	education	trip	to	Rioja	–	May	11	–	
18	–	currently	investigating	pricing	and	exploring	scheduling	and	winery	visits	
	
Grand	Prarie	ALSA	blitz	with	us	going	to	do	information	sessions	and	seminars		
	
	WEBSITE	+	ONLINE	PRESENCE	
•	Continued	maintenance	of	ALSA	website	
•	Upkeep	of	ALIC	website,	currently	in	transition	to	2019	edition	with	building	the	new	
website	
	
EDUCATION	
	
Continuing	partnership	with	Wines	of	Rioja	as	ALSA	Education	partner.		
#RiojaAlbertaMonth	is	confirmed	across	the	province	in	February	with	a	focus	on	retail	
engagement.	ALSA	will	be	spearheading	trade	education	events	with	ALSA	Trade	Day	
to	take	advantage	of	the	10	producers	in	market.			
	
	
ON-GOING	
Marketing	and	Admin	including:	
•	Twitter	
•	Facebook	
•	Instagram	
•	Non-medical	Cannabis		
•	Member	eblasts	and	newsletters	
•	Blog	
•	Content	for	Liquor	Retailer	–	Wine	Column	and	ALSA	advertisement		
•	Rocky	Mountain	Wine	and	Food	Festival	
•	Administration	duties	as	necessary	
	
	
	
	
	



Social	Media	Stats	–	ALSA	Honey	Gin		

TWITTER		

On	September	19th	@EauClaireCraft	tweeted	4	times	about	the	launch	and	received	2.7k	impressions	and	67	
engagements	on	our	tweets	alone.	Please	see	some	of	the	top	tweets	below	and	engagement	info	below		

Joe	Ceci’s	tweet	was	Eau	Claire’s	top	mention	for	September	and	received	172	engagements.	See	below.		

	

	

	

	

	



			 	

	

	

	



	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	



FACEBOOK	-	Please	see	some	of	the	top	Facebook	posts	and	engagement	info	below	
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